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Living more sustainably is not as difficult 
as it may seem. Your choices, no matter 
how small can have a significant effect 
on society as a whole; This includes sus-
tainable clothing. An example of a brand 
not driven by environmentally friendly 
practices is Shein, a fast fashion compa--







There are many celebrities who are en-
vironmental activists, inspiring people 
to increase their level of awareness and 
contribute to making a difference. Celeb-
rities have a huge influence in society as 
many young people want to do what their 
favourite celebrity is doing; it creates a 
snowball effect and inspires individuals 
to do their part. There are key examples of 
well-known figures that are outspoken on 
their care of saving the environment:

Leonardo DiCaprio is argued to be one of 
the most out-spoken environmentalists 
in Hollywood, using social media platforms 
such as Instagram and Twitter to spread 
his awareness on environmental topics 
such as the lost species & the impact of 
deforestation. He even talks about saving 
the environment in his speech at the Os-
cars, emphasising his passion for protect-
ing our planet. 

Sir David Attenborough, a legendary film-
maker and broadcaster who produces 
wildlife and Climate change documenta-
ries, is an important and influential figure 
in society due to his years of advocacy 
and care for the environment. 

Will, Jada, Jaden, and Willow Smith, or ‘The 

Smith Family’ have used their platforms 
to show their care for making earth a bet-
ter place through serving vegan food to 
people in need, and creating selling cruel-
ty free, plastic free personal care line.
Rihanna has ensured her makeup brand 

‘Fenty’ offers refills for products and a 
reduction of unnecessary packaging. 
Awareness through media 

Social Media is a place where many ce-
lebrities inform the public about the ways 
we can live a greener life and the effects 
climate change has on our planet. From 
Instagram posts to TikTok videos, social 
media allows many ways to advocate. An 
example of this is Greta Thunberg is a 
climate justice activist and she uses her 

platform to display her climate strikes 
and post information about the climate 
crisis.  

The topic of the environment has also 
been portrayed through film, starring fa-
mous actors, which influences viewers 

to think about the environment. In 2021, 
The Netflix original ‘Don’t Look Up’ was 
released, starring Leonardo DiCaprio and 

Jennifer Lawrence. Many other famous 
celebrities featured in the film such as 
Ariana Grande, making it a hot topic of dis-
cussion before it was released. The film is 
about two astronomers warning mankind 
of an approaching comet that will destroy 
the earth, sharing a message that society 
ignores the threat of our own self destruc-
tion. Adding famous celebrities together 
for one film influenced a lot of people to 
watch it, which encouraged individuals to 
think about the environmental crisis.
Celebrity hypocrisy 
However, there has been many debates 
and conversations about celebrities the 
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In an age 
where social 
media plat-
forms have 
become an in-
tegral part of 
our daily lives, 
TikTok is a 
powerful tool 
for spreading 
a w a re n e s s 
about the en-

vironment and sustainability. TikTok has 
become a home for users who want to im-
prove the environmental situation in the 
world, and according to TikTok Creative 
Center, many environmentalists use the 
platform to educate and spread aware-
ness of the climate crisis, where they can 
openly talk about what excites them and 
receive support from the community and 
far beyond. 

The Power of Short-Form Videos 
TikTok’s success can be attributed to 

its bite-sized, engaging video content 
that appeals to many users. The number 
of views of environmental content on 
TikTok has increased by six times over 
the past year, and these videos typical-
ly revolve around three topics/trends: 
sustainable lifestyle, climate awareness, 
and waste clean-up. TikTok is introducing 
a #ClimateAction global campaign to en-
courage communities worldwide to join 
the climate conversation and take action 
that has a positive impact on our planet. 
This campaign partners with TikTok crea-



ships with ASDA and Tesco, some KFC’s 
and stores across the town. This helps 
to source surplus food from small to 
medium sized food stores and thus, con-
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